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Safe Harbor Statement 

The disclosures in this presentation are for information purposes only and do not constitute an offer to sell or an invitation 

to submit an offer to buy LANXESS AG securities. There is no public market for the trade of LANXESS AG securities in 

the U.S.

This presentation contains certain forward-looking statements, including assumptions, opinions, expectations and views 

of the company as well as assumptions and opinions cited from third-party sources. Various known and unknown risks, 

uncertainties and other factors could cause the actual results, financial position, development or performance of 

LANXESS AG to differ materially from the estimates expressed or implied herein. LANXESS AG does not guarantee that 

the assumptions underlying such forward-looking statements are free from errors, nor does it accept any responsibility 

for the future accuracy of the opinions expressed in this presentation or the actual occurrence of the forecast 

developments. No representation or warranty (expressed or implied) is made as to, and no reliance should be placed on, 

any information, estimates, targets and opinions contained herein, and no liability whatsoever is accepted as to any 

errors, omissions or misstatements contained herein, and accordingly, no representative of LANXESS AG or any of its 

affiliated companies or any of such person’s officers, directors or employees accept any liability whatsoever arising 

directly or indirectly from the use of this document.
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All signs point to growth 

Significant increase in sales and earnings 

Second largest acquisition completed 
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Demand and selling prices rise sharply 

Full-year guidance raised again 



Strong growth in sales and earnings 

Sales EBITDA 
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1,436

1,831

Q2 '20 Q2 '21

224 

277 

Q2 '20 Q2 '21

+28% +24%

All figures in EUR million

All EBITDA figures are pre exceptionals



Advanced Intermediates: Demand picks up

in both business units 

430 

505 

Q2 '20 Q2 '21

103 
96 

Q2 '20 Q2 '21

Sales EBITDA 
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+17% -7%

Sales and EBITDA in EUR million

All EBITDA figures are pre exceptionals



Specialty Additives: Strong increase in sales volumes

442 

568 

Q2 '20 Q2 '21

60 

89 

Q2 '20 Q2 '21

Sales EBITDA 
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+29% +48%

Sales and EBITDA in EUR million

All EBITDA figures are pre exceptionals



68 
65 

Q2 '20 Q2 '21

Consumer Protection: At strong prior-year level –

demand for disinfectants remains high 

301 
314 

Q2 '20 Q2 '21

Sales EBITDA 
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+4% -4%

Sales and EBITDA in EUR million

All EBITDA figures are pre exceptionals



Engineering Materials: Strong recovery in auto industry

244 

424 

Q2 '20 Q2 '21

28 

68 

Q2 '20 Q2 '21

Sales EBITDA 
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+74% +>100%

Sales and EBITDA in EUR million

All EBITDA figures are pre exceptionals



Growth through Emerald Kalama Chemical

▪ 75% consumer protection, 25% industrial applications

▪ Attractive growth markets and applications

▪ Strengthening the value chain

▪ Expected EBITDA synergies: EUR 25 million

A perfect deal

▪ Sales: EUR 375 million

▪ EBITDA: EUR 80 million

▪ Enterprise value: EUR 900 million

▪ 470 employees, 3 production sites

Key facts Emerald Kalama Chemical
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New at LANXESS: Flavors & Fragrances 

▪ 30 aroma chemicals for earthy, floral, fruity or even 

spicy-tart notes

▪ Applications: Personal care products, cosmetics, 

exclusive fragrances, food and beverages

Flavors and fragrances

▪ Nature-identical preservatives for food and beverages

▪ Preservatives for household and care products

Preservatives
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Portfolio: Consumer Protection further strengthened

Engineering MaterialsAdvanced Intermediates Specialty Additives

Advanced Industrial 

Intermediates
Polymer Additives 

Lubricant Additives 

Business

Material Protection 

Products

Rhein Chemie Saltigo

Liquid Purification 

Technologies

High Performance 

Materials

Urethane SystemsInorganic Pigments

Consumer Protection
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Flavors & Fragrances



Experienced management for fast integration

▪ Working at Bayer/LANXESS since 1989

▪ More than three decades of experience in marketing, 

sales and logistics

▪ Since 2017 Head of the

Inorganic Pigments business unit

▪ Working at Bayer/LANXESS since 1992

▪ Various management positions in technical fields and

in plants

▪ Since 2015 Head of Benzyl Products and

Inorganic Acids business line

(Advanced Industrial Intermediates business unit)

Holger Hueppeler

Head of Flavors & Fragrances

business unit

Michael Ertl 

Head of Inorganic Pigments 

business unit
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Further growth projects

▪ Integrated research facility for several business units

▪ Improved R&D capacities in the growth region of Asia

▪ Expansion of production for light sulfur carriers 

by several kilotons

▪ Investment of a double-digit million euro amount 

in Mannheim (Germany)

New application development center in Shanghai Capacity expansion for lubricant additives
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Sustainability profile further improved

▪ LANXESS upgraded from A to AA driven by 

water stress risk assessment

▪ Second upgrade within a year

▪ LANXESS among the top 1 percent of the industry

▪ Upgraded to platinum level

▪ Improvement due to better environmental performance

Upgrade 

ecovadis 

Rating 

Upgrade 

MSCI
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▪ CEO initiative to promote climate protection

▪ LANXESS is the first chemical company to join the initiative

Joining 

Stiftung 2°



Outlook: Guidance raised again 

▪ Further recovery in end markets 

(especially automotive, chemical industry, construction)

▪ Consumer Protection markets remain strong

▪ Pandemic and logistics constraints remain risk factors

Market development 

▪ EBITDA guidance for full year: EUR 1,000-1,050 million 

(previously EUR 950-1,000 million)

▪ Good development in existing business

▪ Contribution from Emerald Kalama Chemical: 

~ EUR 35 million in 2021

LANXESS 

15 All EBITDA figures are pre exceptionals




